
PROJECT TITLE : COPYWRITING AND CONTENT WRITING FOR A DESIGN COMPANY 

 

Introduction : 

In today's digital age, effective content and copywriting are pivotal in conveying a company's identity 

and message to the world. This project involved creating two marketing articles in English for a design 

company based in Saudi Arabia. The client's goal was to showcase their design prowess and reach a 

wider international audience. In this document, we will explore the details of this project, including 

the client's objectives, the scope, my role as a content writer, and the meticulous phases involved in 

crafting engaging and persuasive marketing articles. 
 

Client's Goal : 

The client's primary objective was to enhance their online presence and expand their reach beyond 

Saudi Arabia's borders. They sought to promote their design services and expertise to a global 

audience. Through engaging marketing articles, the client aimed to showcase their design projects, 

capture the essence of their brand, and attract potential international clients. 
 

My Contribution : 

As the content writer for this project, my role was multifaceted and crucial in achieving the client's 

goals : 

1. Content Creation: I was responsible for creating two compelling marketing articles in English, 

each tailored to highlight specific aspects of the design company's work. These articles 

needed to resonate with the target audience and convey the client's unique value 

proposition. 

2. Market Understanding: It was essential to understand the design industry and the 

preferences of the international audience. This required thorough research to ensure that the 

content was not only persuasive but also relevant and appealing. 

3. Storytelling: Effective copywriting is rooted in storytelling. I crafted narratives that not only 

showcased the client's projects but also conveyed the passion, creativity, and vision behind 

their work. 

 

Project Phases : 

1. Project Initiation (Week 1): In the initial phase, I held detailed discussions with the client to 

define the project's objectives, understand the design company's brand, and identify the 

specific areas they wished to highlight. 

2. Content Creation (Weeks 2-3): The core of the project, during which I crafted two marketing 

articles that effectively showcased the client's design expertise. Each article highlighted 

different aspects of their work and resonated with the target audience. 

3. Editing and Proofreading (Week 4): After the initial content creation, a rigorous editing and 

proofreading process was undertaken to ensure precision and coherence in the articles. This 

phase also involved checking for grammar, punctuation, and overall readability. 



4. Client Review (Week 5): The completed marketing articles were presented to the client for 

their review and feedback. Any necessary adjustments or refinements were made to align 

with their vision. 

 

Project Success : 

The marketing articles successfully met the client's objectives. They effectively showcased the design 

company's work and expertise to an international audience. The articles resonated with readers, 

capturing the essence of the brand and the creative vision of the client. This project's success is 

evident in the increased interest from potential international clients and the enhanced global 

visibility of the design company. 

 

Conclusion : 

In the digital landscape, compelling content and copywriting are pivotal in attracting and engaging 

audiences. Through this project, we have helped the design company in Saudi Arabia reach a broader 

international audience, showcasing their creativity and expertise to the world. Effective storytelling, 

market understanding, and precision in language were key to achieving the client's goals. 

 


