BASSEM N®UAR

'\\ \ 4 | .‘ I'm a full-stack marketer who thrives solely on my skills,

WORK
Writing and designing content for various

research, coffee, and trusty laptop. | adore my job for its perfect
blend of science and creativity—it's all | need to excel.

platforms such as social mediaq, articles, SKILLS
ads, and other visual assets. Copywriting Google Ads
Planning strategies, scheduling, and O ]
executing marketing activities across digital SEO Research and Analytics
channels. ] ]
Graphic design Planning & Reporting
I I
Socail Media ads Wordpress
] I
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| am pleased to show
you my wWork.
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Media Story

An advertising and marketing company in the State of Kuwait, where we provide
integrated services that enable clients to reach their target audience in an effective and
innovative way. By developing innovative solutions and advanced marketing strategies, .

T @ M?ﬁ% % @M%

Field

Advertising

My Input

Marketing Strategy
Client acquisition
Client onboarding
Account Management

Media buying

March 5, 2024

Result

Running ad in different platforms
(Google ,Instagram, Snapchat,
tiktok ..)

Responsible for the content
strategy and advertising for most
iImportant clients in the agency
Madera ,ITravel , Cardenal and
more
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&  media_storykw

| lead multi-channel campaigns for top-tier clients, including Madera
Home Design, ITravel, Cardenal Hair & Body Care, and Shoppy KW e-
commerce. My expertise lies in creating innovative marketing strategies,
managing teams, and driving measurable growth for diverse brands.
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Blogs ' My Accounts Ads
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Best Advertising
Cdmpalgns
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Challenges:

Lack of an e-commerce website, SO
WhatsApp was used for customer
inquiries and conversions.

KPl Results:

Cost per message: $0.95 (average).
Total messages per campaign: ~60.
Sales: 50 units sold.

Ad spend: $300.

Performance:

With a limited budget and direct
WhatsApp communication, the
campaign achieved a strong
conversion rate, generating
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X @ Campaign &

video whatapp
Nov 14, 2024 - Ongoing

Off &

2 Edit & Duplicate

Date = *s Metrics

Results

Messaging conversations
started 98

Cost per Messaging
Conversation Started $0.95

$93.29
$20.00 daily budget #°

Amount spent

approximately $22,000 in sales from Reach 13,220
] (© 99737186 _
$300 in ad spend. 108550 T gVl alhl Impressions 20,369
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Challenges:

e High product pricing compared to
competitors in the market.

KPl Results:

Product: High-end cosmetics priced at 50 KWD ($165)
but discounted to 18 KWD ($59) during Black Friday.

s sy

Off

Sales video 2

Sales

$3.23

Cost per
Messaqging
Conversation

Started

— | 70% off balck

\ Off - Engagement

e Cost per message: $2.95 (average). :-13;.5;;:;”.-”__;
e Cost per purchase: $7.25 (average). o
e Total messages per campaign: ~30.
e Sales: 110 units sold.
e Ad spend: $800.
Performance:
e The campaign effectively drove 52

conversions with a cost per purchase of

Messaging

conversations

$7.25, resulting in over $6,490 in revenue started
during the Black Friday period. )

$2.17

Cost per

Messaqging

Conversation

@

$41.96

Spent

$112.99

Spent

addlxaldule o by pleud] J>
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i B Goals: Market awareness and positioning as a leader in
- high-value home design projects.

Challenges:
e High project purchase values starting from $1,000, requiring premium lead
generation strategies.
Campaign Types:
l.LAwareness Campaigns:
o Average cost per impression: $0.25 (Instagram-only placements due to
audience preferences).
2.Llead Generation Campaigns:
o Average cost per lead: $6.
3.Traffic Campaigns (Profile Visits):
o Average cost per click: $0.40 (performance varies depending on creative
quality).
Performance:
e Awareness campaigns established a cost-efficient presence in the market.

e lead generation ads yielded quality leads despite high acquisition costs
e Traffic ads ensured consistent profile engagement

Off

B Sl edd dsesdl dlax
..J!|l

106,172 $0.72 $76.05
Reach Cost per Spent
1,000 People
Reached
Off

-_i._;.. ,% message - )slo ga udlgsll

5D $7.34 $403.93
Messaging Cost per Spent
conversations Messaging
started Conversation

Started
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Product: High-end cosmetics priced at 50 KWD ($165) —F 4

P/ but discounted to 18 KWD ($59) during Black Friday. >
iTravel & L
ol ( W o
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Chal{enges. N oo yntd dlelsze &l
e High product pricing compared to ’ =
competitors in the market. * Sales video 2 :
KPI Results: o T ™I A A2
e« Cost per message: $2.95 (average). sy | et f;:{% ) Ly -
e Cost per pUI’ChGSG: $7.25 (average). ;:I;:t:;ﬂtw E:rJ:ellislr]JDr i E\1i | oo W
e Total messages per campaign: ~30. Started
e Sales: 110 units sold. i y ac
e Ad spend: $800. N 70% off balck : ' 1§ dl 49 oo
Performance: <= ® Off * Engagement
e The campaign effectively drove 52 $2.17 §112.99 i T e aa N
conversions with a cost per purchase of e | e | o
$7.25, resulting in over $6,490 in revenue started Conversation O sessaserreo |
during the Black Friday period. 0 0, @ o111
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Off

& thailand & batumi

=T

ase

Off

ﬁ all destination album 2

e

88 $3.46 $304.42 103 $4.04 $416.30
Messaging Cost per Spent Messaging Cost per Spent
conversations Messaging conversations Messaging
started Conversation started Conversation
Started Started
® Active : Off : Off
@ . - 3 : % Yasisland 3
N ot g gudawél 8yac o ye &
303 $1.02 $308.57 181 $2.11 $381.52
81 $0'72 $58'19 Messaging Cost per Spent Messaging Cost per Spent
Messaging Cost per Spent conversations Messaging conversations Messaging
conversations Messaging Staitad CorvETEaBEh started Conversation
started Conversation Sharied Started
Started
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/Media story
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Project 1: Media Story — "Platonic Marketing Quotes’ Campaign
e |dea:Leveraged well-known cultural quotes styled in a "Plato-inspired” visual design to
captivate the Kuwaiti audience and position Media Story as a creative marketing agency.
e Campaign Objective:
o Increase Instagram followers.
o Boldly introduce Media Story as a creative marketing agency.
e Success Metrics:
o Cost per follower: Achieve $1 or less per follower.
o Traffic Campaign: Generate leads through page visits and engagement.
e Ad Description:
e "For those passionate about marketing and businesses, for the first time in Kuwait I, follow
our page to discover something new and inspiring! &
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Past work experience
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Field Time Line

Pe rC u I u S | - Software Development 01/01/2024 - 30/06/2024

Revolutionary engagement and planning tools for the best education experience.you
can seamlessly plan your sessions, bringing participants together to engage in a
variety of learning activities and breakout rooms and other features

@ g get the most out All-in-one Tool for

@w/ of Perculus at a session /_’__ﬂiii’e Teaching My 'nput Res u't
3 . \

rotlowueororon - [ RS RLS g = "H B2B Marketing Strategy Brand Awerness
Content Strategy Encrease sales by 60%
Boost your score by Socail Media Posting over 2k follwers in one Month

Engaging : b
o ; , in facebook
! Create mind maps
g L, o ] Account Management
i New Concepts
\Q 0  ®® and topic
o | LinkedIln Ads
0 o
48 Whiteboard
@ Z‘: “ essi Report g Y 2P d 08
9 0 O &0 O &
7 Factors to Consider When Choot ’ <
Virtual Classroom Tool : . 1 (; /
_ T 500%
y & More Productive
o With the flow

Activities

Explore Our Blog!
Callmuss tha latast Ao e

L o
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{0 23 linkedin.com/con + (1)

@) Q, Search

Perculus

Software Development

Revolutionary engagement and planning tools for
the best education experience.

ol

@Efﬁ\ 3 connections work here

About us

Welcome to Perculus! @

At Perculus, our mission is to empower
trainers, instructors, and teachers in creating
exceptional and impactful learning
experiences .We believe that sessions

< SPRRE NP, (RGN, | (J) NSRRGSR, (| Sowrey

Home My Network Pos MNotifications

& percul.us

() 76 123 147

\ | < posts followers  following

Perculus
Software
Plan, Engage, Teach Online. For trainers, facilitators
and teachers.
% Fun and Engaging
Icebreakers... more
(2 linktr.ee/perculus

&; Followed by t.a.s.s.0.u, marwajedidi3 and 1 other

Following v Message +2

Activities Astrology Features

We're heading to the
LEAP
47 March

ul ‘ ,
|
||
| |
|
\

Perculus Video
Conferencing

perculus.com - All-in-one video conferencing
tool for instructors! Hold exceptional
sessions by utilising out engageme... more

® Perculus123
5 followers - 0 following

749 monthly views

Edit profile Creator Hub

Created Saved

]9 Perculus

Create Mind Mops
to explain

New Concapis
and topic

gi é\l\ézn)

("\ Perculus

{@perculus
19 subscribers + 4 videos

We created Perculus for helping trainers, instructors,
and teachers to deliver more engaging, fun and collab...

perculus.com

Q Subscribed v
Home  Videos

Videos

Perculus - All in one
Video Conferencing f...

65 views - 2

2 weeks ago

How to set up your
virtual classroom wit...
32 views - 3 weeks ago

5 @

Subscriptions Yaou
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LinkedIn Ads

ximize your oniine learning potentia ool crafted for engagemen
epare to redefine your virtu 3 Om experience g Culu
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The all-in-one video conferencing tool you're looking for | Learn more |
e, e

Performance

566 Engagements 13,584 566 $0.27 %£150.00

=] | = el === Es lak K = = [ [

Creative name Impressions CTR Key Results

oy Discover Perculus
—Q_- H D: 384334263 . Document ad
A iR

i e A
4 1 d A . = Taa
251408 4.08% 2283 Reac

| spearheaded a dynamic LinkedIn advertising campaign, strategically
crafting two distinct ads tailored to different goals: awareness and
engagement. The results speak volumes about our campaign's
effectiveness:

Awdreness :
e Impressions: 38,733
e Clicks: 1,592
Engagement:
e Followers gained: 356
e Engagement (likes, comments, shares): 75
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Blogs

Video Conferencing Software for
Education in 2024

Whether you are a teacher , instructor, Trainer or just someone who
needs video conferencing for his organization, Don’t worry: you are in
the right place In this article, we will try to cover everything you need to
know about video conferencing.

Recent

How Al will change the future of HOW TO SET UP YOUR

education forever?

: e ' VIRTUAL CLASSROOM
é_i - A IT . INJUST 2 MINUTES

Learning Industry Learning Industry Howte Guides

How Al will change the future of Online Learning Vs Virtual
education forever Classroom

Live Teaching by video Conference:
Use of Perculus

Monthly Blogs : 9 Total
Total Wesbite Only Blogs Traffic : 2,293
Keywords : E-Learning / Online Teaching / Video Conference...

Video Conferencing Software for Education in 2024 X 4
Al Images \Videos News  Shopping : More
About 1,400,000,000 results (0.44 seconds)
in| Linkedin - Perculus
& reactions - 2 months ago
The Ultimate Guide to Video Conferencing Software for ...
The Ultimate Guide to Video Conferencing Software for Education in 2024
Medium - Bassemnouar
4 likes - 3 months ago H
The Ultimate Guide to Video Conferencing Software for ...
Top 7 Video Conferencing Software for Education: - Perculus - Zoom - BigBlueButton .
E MEWSLETTER
L - Weelkly Updates, News about Teaching, EdTech, Tutor and
earning Virtuai Classroom
{ i 'r By Perculus Pubhzhed wesidy
{‘E_j.- 1,195 foll owers bod subscnbers
Article totals @

3,589 73 1,155

marTs Ardirla
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Field

Frechka o

Launching Frechka Coffee Shop, | had a tight two-month deadline to
craft its visual identity, logo, menu, and decor, followed by an all-
encompassing marketing strategy to ensure a successful debut.

Time Line

JANUARY 5, 2023

- My Input Result

2% 4 Visual Identity Brand Awerness in the City

o O

e a Content Strategy Encrease sales by 607%
Socail Media Posting over 2k follwers in one Month

in facebook

£ Account Management

Advertising
Posting on social media
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Celebrating remarkable KPIs from our successful Facebook ad
campaign for Frechka Coffee Shop: 385 reactions, 29 shares,
121 comments, and an impressive reach of over 55,000, all
achieved at an efficient cost of just $25 (7 days).

&  frecnkauz 0

46 258 5

Publicati.. Followers Suivi(e)s

Frechka
Creperie
002, NILE SOUSSE RIADH

& 28058584

Happiness is eating your favorite dessert with
Friends
Voir la traduction
2! www.facebook.com/profile.php?id=100090778...

.~'.'. MLVE Y N
5~
10 MAI

Suivi(e) par bassem.naouar

9
i ‘._:.- -.; Frechka

Suivi(e) ~ Ecrire

©00

événement 7%  Les avis W location |

#I.ﬂ:_:_HILF_ SOVLISSE WIATIH 44527

Business Card

A ...Baskerville Old F

I; i ”Xllll"l I()IICS ()Tl il & You, Tasznim Mefteh, Anas Guesmiand 385 others 121 comments - 29 shares
i C

- () Comment % Share

000 W
s CREPE SPECIAL _ 3
oo | CrEPE/yfillece 107
7500 Vo
F b k d 7500 CREPE ROYAL @
acebook ads = | FRECHKA
7500

MENU

META Accounts Typography

Delicious

Menu

Color Palette Guidelines
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Field Time Line
—\ / I \ / I& - Software Devilpoement JANUARY 5, 2023

The goal of Vivia Startup is to revolutionize how we live and work with
machines and improve our lives by taking full advantage of the new Al wave

My Input
B2B Marketing Strategy
Content Strategy /
A small joke T IVIA
® ' Socail Media POStlng (/ SUMMER |NTERNS 2023
gets me VIral. \f DIGITAL MARKETER
Dcar marketers Result A . ;/,
step outside your Get first 1k on LinkedIn <
comiort zone and let ’
your personality shine Encrise engagemet by 15%

uuuuu
MER

Go Viral on Linkedin Feed by
Organic creative copy
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Field Time Line

H P C S | | Oll & Gaz 01/06/2024 - 31/07/2024

Hadrumet Petrochem’s Solutions (HPCS) provides high-quality industrial equipment
worldwide for various fields such as oil and gas, They want for me to build a digital
presence. That way i had to create a website, LinkedIn profile a meta account and
branding element like logo a color chart, etc

My Input
Create a website ( worldpress)
Visiting cart
@ Socail media account ( linkedin , Meta)
H PCS Content Management

Content writing

HADRUMET PETROCHEM SOLUTIONS
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1hank You
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